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Unterrichtsbegleitende PowerPoint-Präsentation
Fairphone - the fairest one of all?
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The camera lens of your Fairphone 4 is broken. You have heard that you could get spare parts to repair the 
phone yourself. This would probably be cheaper than buying a new Fairphone. 
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Charly Cem Karla Tjorven

Video (mp4)
Amy’s Halloween party (group chat) 

Audio (mp3)
Hörbeispiel zur Methode Lautes Denken 
(digitales Lesestrategiewissen überprüfen) 

Poster (A1)
Reading digital texts

READING DIGITAL TEXTS 
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Before opening the browser, ask yourself the following questions:
What is my topic? 
What do I already know about it?
What do I want to know? How am I going to fi nd out? 
What sources for researching the topic am I going to use? 
How do I want to take notes? 

Think about keywords for your search. 
• What are intelligent keywords to enter into the 

search engine?

Look at the list of search results. 
• What are the most promising websites?
• What content can I expect?
• Which website would be my fi rst choice?

Quickly check who published 
the information. 
• What type of domain is it?                                              

(.com, .edu, .gov, co.uk, ac.uk)
• Who is the publisher?                                                          

(e.g. a company/brand, a renowned newspaper, a 
political group, an independent organization?)

Open the website in a new tab. 

Skim the text quickly to get an overview. 
• Can I fi nd any useful information on this website?

→ If you cannot fi nd useful information, 
stop reading, go back to your search results and 
open another website. 

Scan the text for specifi c information. 
• Where do I fi nd the passage that answers 

my questions?
• Is it possible to also listen to the text? 

Slow down your reading. 
• Where exactly do I need to slow down my reading 

to get a deeper understanding? 
• Does the passage really match my keywords?
• Do I need to read a passage several times?
• What words do I have to look up in an online 

dictionary? 
• Which words are worth remembering? 

Take notes on relevant information. 
• What information is relevant? 
• Can I copy and paste information?
• How else can I store information? 

Bookmark the page and open another 
website. 

Searching websites

Selecting information

Pause, think and make connections. 
• What is my overall understanding of the topic? 
• How does the information connect to 

other texts I have read? 
• In what way is the information similar or 

diff erent? 
• What part of the information is fact and 

what is opinion?
• Are there any other links or comments 

on the website? 

Back up the claims. 

• How can I back up what I have read?
• Is there anything that speaks against the claims? 
• Are the facts up to date? 
• What facts seem to be inaccurate?
• What facts do I need to cross-check?

Check other websites. 
• Do I need to do further research?
• What else do I want to know?
• What questions have not been answered? 
• What aspects or points of view are missing? 

Share your information. 
• How can I share my fi ndings? 
• In what ways can I actively participate 

and discuss  my fi ndings?
• Is it possible to leave a comment on the website? 

Evaluating information
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A SECOND CHANCE FOR HIGH SCHOOL DROPOUTS? 

Group 1: Cadet Adjekai Stewart   

1. Watch the video about Adjekai Stewart and mark the correct boxes.  
You can watch it more than once. 

https://www.cbsnews.com/news/cadet-adjekai-stewart/ 

  

 She was good at school. 

x She began to give up on herself. 

x Alcohol and drugs took over her life. 

 She got a lot of help from others. 

x She wants to accept that failing is okay. 

 She is 15 years old. 

 After the camp, she wants to be a nurse. 

 

 

2. Write two sentences about Adjekai Stewart’s history.  

Adjekai didn’t like going to school. 

She didn’t let other people help her. 

 

3. Why is Adjekai at the camp? Explain.  

Alcohol and drugs played a big role in her life. 

She always had a hard time when she was failing at something. She wants to change that. 

 

4. What does Adjekai want to do after the camp? Write two sentences.  

She wants to gain confidence. 

She wants to learn that it is okay to fail sometimes. 

 

Language help 

In the past, she… 
She is at the camp because… 
After the camp, she wants to… 
She is a very … person. 
It was interesting to find out that… 
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AMY’S HALLOWEEN PARTY  

What are they even talking about?   

Amy and her friends use a lot of chat abbreviations. But what do they all mean? 
Write the abbreviations into the table and try to find out the meaning.  
Tip: Sometimes it really helps when you say the number or letter aloud.  

R u coming to the party?  Are you coming to the party?  

That’s gr8!   That’s great! 

chat abbreviation meaning 

 

 
online activity 2: https://wordwall.net/a/cszykc 

 
online activity 3: https://wordwall.net/a/rqaikc 
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A SECOND CHANCE FOR HIGH SCHOOL DROPOUTS? 

Tip cards   

Group 1: Adjekai Stewart Group 1: Adjekai Stewart 

Tip 1 

To find out more about Adjekais’ history, 
read the first paragraph under the picture 

Tip 2 

After the camp …  

(to learn that it is okay to fail – to be more 
confident)  

 

Group 2:  Angel Kay LeMaster Group 2:  Angel Kay LeMaster 

Tip 1 

To find out more about Angel’s history,  
read the first paragraph under the picture 

Tip 2 

After the camp …  

(to do what needs to get done – to prove to 
herself – to live on her own) 

 

Group 3: Parker Coker Group 3: Parker Coker 

Tip 1 

To find out more about Parker’s history, 
read the first paragraph under the picture 

Tip 2 

After the camp … 

(to be a good kid – to make better choices – 
false front) 

Group 4: Francisco Lazo Group 4: Francisco Lazo 

Tip 1 

To find out more about Francisco’s history, 
read the first paragraph under the picture 

Tip 2 

After the camp … 

(to be a better student – to get a good job – 
to not be supported by his mum) 

 
 


