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On the news: A DW report   

Watch the Deutsche Welle report on Greta Thunberg joining Fridays For Future  
protests in Hamburg, Germany. https://youtu.be/uhS6b6KLRWA 
 

a) Name some goals of the Fridays For Future movement that are mentioned in the report. 

to call on politicians to   reduction in use of   

take climate action   plastics / emissions of greenhouse gases 

making sure that    secure the students’  

the global temperature doesn’t rise  future and that of the world that they live in 

 
b) Explain why Greta can be considered “a big draw” for the Hamburg demonstration. 

because she started the movement by skipping school every Friday to protest; to call on 

politicians to take action against climate change; there were five times as many school children 

there to protest (800 the week before vs. approximately 4000 when Greta turned up) 

 

On the news: A DW report 

Watch the Deutsche Welle report on Greta Thunberg joining Fridays For Future 
protests in Hamburg, Germany. https://youtu.be/uhS6b6KLRWA 
 

a) Name some goals of the Fridays For Future movement that are mentioned in the report. 

to call on politicians to   reduction in use of   

take climate action   plastics / emissions of greenhouse gases 

making sure that    secure the students’  

the global temperature doesn’t rise  future and that of the world that they live in 

 
b) Explain why Greta can be considered “a big draw” for the Hamburg demonstration. 

because she started the movement by skipping school every Friday to protest; to call on 

politicians to take action against climate change; there were five times as many school children 

there to protest (800 the week before vs. approximately 4000 when Greta turned up) 
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Commercial: Always #LikeAGirl (3:18 min)   

1. Watch the video and note down what you can see. 
https://youtu.be/XjJQBjWYDTs 

How teens act out “like a girl”  How children act out “like a boy” 

They run slowly and bounce softly.  They run, throw, fight … normally. 

They touch their hair and  
say “oh”.  They are doing their best. 

They shake their hands.  They use all their power and strength. 

They throw without energy / weakly.  They punch powerfully. 

 

2. Complete the statements. 

a) A girl’s confidence plummets during puberty.  

b) To young girls, “Run like a girl!” means to run as fast as you can.  

c) Being a girl is not something you should be ashamed of.  

d) Let’s make #LikeAGirl mean          amazing things. 

e) Why can’t run #LikeAGirl mean win the race? 

 

 

3. Explain one statement (or more) from task 2 in your own words.  

➔ Tip: Use synonyms and give examples! 

Statement … means that … 
 

 

 

 

Language help 

➔ confidence plummets during puberty  
(to plummet) = confidence gets low 

➔ I’m ashamed of being …  
(to be ashamed of) = to be embarrassed 

➔ to insult someone; I insulted my sister =  
to attack someone with words 

 

BACKGROUND INFO 
The #LikeAGirl campaign by Al-
ways in 2015 set out to champion 
girls. It has since received over 67 
million views on YouTube. A study 
also showed that many people’s 
perception of the phrase ‘like a girl’ 
changed thereafter. 
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Presenting an app   

1. Prepare your app presentation with the help of the checklist.  

– Option 1: alone 
– Option 2: in a group (Make sure everyone says a few sentences during your presentation!) 

Checklist questions 

1)  What’s the name of the app? ➔ I would like to present an app to you.  
The app is called … 

2)  What can you do with the app? ➔ Let me show you what the app can do …  / 
With this app you can …  

3)  What’s useful about this app? ➔ It’s useful because you can …  

4)  What’s fun about this app? ➔ It’s a lot of fun to … 

5)  How much is the app? ➔ The app is free. /  
Later, it costs … € per month. 

6)  What does an activity look like? 
(screenshot) ➔ Here you can see a typical activity. 

7)  Why do / don’t you like this app? 
➔ This app can’t do …  
➔ I like it because …  
➔ I don’t like it because …  

8)  Do you plan to use this app at 
home or in English lessons? 

➔ I plan to use this app ... 
➔ I don't plan to use this app ...  

 

2. Write the text for your presentation in your exercise book.  

➔ The box with useful phrases can help you. 
➔ Use the app LEO for help. 

3. Present your app to a classmate.  

4. Listen to your classmates’ presentations and take notes. 

Apps that I would like to use:  

 

 

 
 

5. Discuss (in class / with a partner): Which app do you like best? Why? 

 

6 7
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So many words  

Label the pictures. * Draw more pictures / symbols and add more words in your notebook. 
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Writing an e-mail to a star

Writing is a process. Follow these steps 
for a good text:

1. Planning
Make a mindmap or write down ideas.

Ask yourself:  

•  Whom am I going to write to?  

(+ find out the e-mail address, the fan  

website or the blog on the Internet)

• What am I going to write about?

• What would I like to know?

• What is my aim? 

2. Organizing 

Put your ideas into the right order  

to make your text interesting!

Words
• to release 
• to record
• to start a band
• to be on tour
• career 
• performance
• audience 

! Include different linking words!

5. Revising 

Use the feedback  

to re-write  

your text.

6. Finish
Present your e-mail to your classmates. Tell 

them to whom you wrote, what you wrote, 

what questions you asked and why. You can 

also read your e-mail to your classmates. 

BUT DON’T JUST READ.

Bonus: Send the text to your star (e-mail) or 
post it online! Will you get an answer? :-)

4. Editing 
Check the text yourself:
• Did I include all the relevant aspects,  i. e. questions and linking words?• Is the text structured in a logical way?• Are spelling and grammar correct?• Have the text checked by a classmate. • When you check your classmate’s e-mail, use the following ideas to give useful feed-back:

• I really like this part of your e-mail,  because …
• You used some nice linking words,  for example …
• I don’t understand why /what / …  Try to make it clearer!
• I found the following mistake(s): …!  I think it should be … 
• Right here you could use the following linking word: …

3. Writing the first version 
Write at least 120 words.
 
E-mail structure
• Hello / Dear (name), 
• I’m writing to you because …
• Can you tell me, please, …?
• I’d like to know / ask …
• What are your plans … / has been your 

greatest success?
• I’m looking forward to hearing from you.
• Best wishes, (name)
• FIND OWN IDEAS! (see number 1)

Illu liefert 
Redaktion

Illu liefert 
Redaktion

Illu liefert Redaktion

Illu liefert Redaktion
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Dagi Bee 

You’re not sure what to wear or how to put on some make-up? You 
have no idea where to buy cosmetics? The answer is just one click 
away on Dagi Bee’s YouTube channel or Instagram account.  
Her real name is Dagmara Nicole Ochmanczyk. She was born on 21 September 1994 
in Katowice in Poland. Her family moved to Düsseldorf, where she and her younger 
sister grew up. She became an industrial business management assistant and is 
married to Eugen Kazakov.  
With about 4 million subscribers on her YouTube channel and about 6 million follow-
ers on her Instagram account Dagi Bee is one of the most famous lifestyle influencers 
in Germany. On her social media channels she publishes videos about fashion, cos-
metics and lifestyle products. There are also haul videos and tutorials about hairstyl-
ing, nail design and make-up. She started publishing videos in 2012. Her YouTube 
channel passed the mark of 1 billion views in 2020. Compared to international social 
media stars this is not a lot (e.g. Pewdiepie with 101 million followers and more than 
23 billion views) but it still makes her one of the most successful German lifestyle 
influencers. Many people like watching her videos because she presents herself as 
the viewers’ best friend next door.  
Dagi Bee has won several video awards for her highly professional videos. She also 
runs a successful online store as well as a pop-up store. Furthermore she uses her 
popularity to speak out against cyberbullying. 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Gronkh 

There are people who spend a lot of time playing computer games. 
And there are people who spend a lot of time playing computer 
games and earn money with it. Gronkh is one of them. 
His real name is Erik Range. He was born on 10 April 1977 in Braunschweig, where 
he grew up and lived with his mother and his older brother. He is married and now 
lives in Cologne. 
With 4.87 million subscribers Gronkh is one of the most famous gamers in Germany. 
On his social media channels he publishes Let’s Play videos about different computer 
games, especially Minecraft. There are also livestreams of his shows and other vid-
eos. He started publishing his videos in 2010. In July 2019 his YouTube channel 
passed the mark of 3 billion views. Compared to international social media stars this 
is not a lot (e.g. Pewdiepie with 101 million followers and more than 23 billion views) 
but it still makes him one of the most successful German Let’s Play influencers. Many 
people watch his videos although they do not play computer games but they like the 
way he presents his videos, which they find to be very entertaining. 
He has won several web video awards and in 2014 Gronkh and his friend and busi-
ness partner Sarazar became members of the Hall of Fame in the Berlin Computer 
Game Museum. Today he works as a web video producer, computer and videogame 
journalist, game developer and dubber/voice actor for computer games. 
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4a 

How to become rich as  
an influencer 

1. Read the text and underline  
how influencers  
earn money. 

2. Put the information from  
the text into  
the illustration. 

3. Present your findings 
in class.  

 
 
 
 
 

Useful phrases 

➔ overt product placement 
➔ affiliate links 
➔ fan merchandise 
➔ commercials (pre-, while-, 

post-rolls) 
➔ hidden product placement 

 

Helpful phrases for your 
presentation 

➔ Let me tell you something 
about influencers … 

➔ They also … 
➔ Another way of making 

money is … 
➔ This means … 
➔ For example, … 
➔ All in all … 

Influencers and money making 
  
First of all you have to start you own social media channel. Choose a topic that you 
like and that will attract many followers. The more followers you have, the more 
money you can earn.  
Standard commercials are one possibility to raise money. They are clearly  marked 
as advertising and can be shown before, while or after your videos. You need about 
1.000 views to earn €1. Unfortunately, you will not be paid at all if you don’t have at 
least 70.000 clicks.  
Another strategy to improve your income is to recommend products or to use them 
in your videos. This is called product placement and your viewers will be in- 
formed that this is an advertisement for a certain product. You need a contract with 
the manufacturers of a product who will then pay you a certain amount of money 
each time you present or recommend their products. Then there is always the possi-
bility to include affiliate links in your videos which will lead your followers directly to 
the websites of the manufacturers of sellers of the products you show. Each click on 
an affiliate link will add a tiny bit to your income.  
Furthermore, you can design your own fan merchandise, start your own online store 
and sell the merchandise. This way you can profit directly from your ideas. It has to 
be said, though, that only about 1 % of the influencers are able to live off their in-
come comfortably. Most of them also need other jobs to earn a living and the money 
earned through their social media channel is just a little extra money. 
One last option for extra money from your channel is hidden placement of products. 
This is a kind of product placement without informing your viewers that you are  
showing a certain product for commercial reasons. Hidden product placement is not 
allowed. However, companies sometimes offer more money than for a regular pro-
duct placement or a standard commercial. 
Working as a professional social media influencer is a full-time job: your videos have 
to be good quality, you need professional photographers, you have to pay for your 
outfit, travels, equipment, etc. You also have to negotiate your contracts with the 
manufacturers and sellers of the products you present. Finally, you always have to be 
up-to-date with the latest trends. 
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My favourite apps 

1. Read the questions and write down your answers. 

2. Go to the blackboard. Wait for a partner for an interview.  
Together, go to a free desk and write down his or her answers. 

3. Meet a second partner at the blackboard and interview him or her. 

4. Write down six sentences about yourself into your exercise book:  
➔ I sometimes use a smartphone. I spend 2 hours per day on my phone.  

Extra: Write down sentences about your partners into your exercise book:  

Henry spends 5 hours on his phone. He plays games and ... 
 

 Me Partner 1: Partner 2:  

a) Do you use a 
smartphone? 

yes     
 
no     
 

yes     
 
no     
 

yes     
 
no     
 

b) How much time do you 
spend on your 
smartphone every day? 

➔ xx minutes, xx hours 

   

c) What do you do on 
your smartphone? 

➔ play games, chat, read 
something, phone some-
one, watch videos … 

   

d) What apps do you have 
on your smartphone? 

   

e) Do you know learning 
apps for English?  
If yes, name them. 

   

f) Do you use any apps 
for learning English? 

 
 

  

 

33
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6 Impuls-Karten (Chat cards)
zum Thema Social Media

Spielkarten (zum Ausschneiden)
So many things!

Video & streaming

Which streaming platforms do you use?

What kind of fi lms/series do you watch?

Who pays for the subscription?

Messengers

Which messenger services 
do you use?

How many messages do you get 
every day?

How many messages do you
write every day?
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Cyberbullying

Have you ever experienced 
cyberbullying?

Do you know people who have been 
victims of cyberbullying?

Gaming

Do you play online games?

If so: Which ones?

If so: Do your parents know which 
games you play?

If not: Why not?
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Smartphones

How much time do you 
spend on your mobile 
during the week 
and at weekends?

Do you turn your 
phone off at night?

Social media

Do your parents limit the time
you are allowed to spend online?

Do your parents control your use of social media?

Do you talk to your parents about 
your experiences with social media?
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Video & streaming

Which streaming platforms do you use?

What kind of fi lms/series do you watch?

Who pays for the subscription?

Messengers

Which messenger services 
do you use?

How many messages do you get 
every day?

How many messages do you
write every day?
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Cyberbullying

Have you ever experienced 
cyberbullying?

Do you know people who have been 
victims of cyberbullying?

Gaming

Do you play online games?

If so: Which ones?

If so: Do your parents know which 
games you play?

If not: Why not?
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Smartphones

How much time do you 
spend on your mobile 
during the week 
and at weekends?

Do you turn your 
phone off at night?

Social media

Do your parents limit the time
you are allowed to spend online?

Do your parents control your use of social media?

Do you talk to your parents about 
your experiences with social media?
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#GoodMorning, #GoodNight
�� Cue Card für Lehrkräfte und Lernende. 
�� Einfach zum Sammeln auf der letzten Seite im Heft. 
�� Methoden und didaktische Tipps schnell zur Hand.

Zusätzlich 
in jeder  
Ausgabe 

Für Lernende: Karte zum selbst ständigen 
Arbeiten mit sprachlichen Hilfen.

#GoodMorning, #GoodNight

Einsatzort: 
�� Einstieg und Abschlus s einer Lerneinheit 

Kompetenz: 
�� Schreiben

Ziel: 
�� Den Lernfortschritt mithilfe zweier Tweets sichtbar 

machen und sichern

Ablauf: 
�� Zu Beginn einer Einheit schreiben die Lernenden ihr ers-

ten Assoziationen zum Thema in maximal 280 Zeichen 
auf oder die Lehrkraft präsentiert einen eigenen #Good-
Morning-Tweet als Impuls; Am Ende der Unterrichtsreihe 
erstellen die Lernenden dann einen #GoodNight-Tweet 
und sichern das Gelernte.
�� Eigene Tweet-Vorlagen erstellen auf: 

http://www.prankmenot.com/

#GoodMorning, #GoodNight
How to tweet:
�� # Tweets are limited to 280 characters (~50 words). 
�� # Be precise and use as few words as possible.
�� # Link or refer to ideas, concepts or trending topics 

using a hashtag (#).
�� # Link other people by using the at-sign (@).
�� # Your idea is more important than perfect grammar ;) 

#onlineEnglish
�� Generate a tweet here: http://www.prankmenot.com/

Cue card

Cue card
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- max. 280 Zeichen (ca. 50 Wörter)

- zu Beginn einer Einheit

- erste Ideen, Vorstellungen, Vorwissen ak� vieren

- Impuls geben

- max. 280 Zeichen (ca. 50 Wörter) 

- am Ende einer Einheit

- das Thema sichern

- Lernzuwachs no� eren

- Revision, Bestä� gung oder Ausbau der Ideen

Lernprozess

- max. 280 Zeichen (ca. 50 Wörter)

- zu Beginn einer Einheit

- erste Ideen, Vorstellungen, Vorwissen ak� vieren

- Impuls geben

- max. 280 Zeichen (ca. 50 Wörter) 

- am Ende einer Einheit

- das Thema sichern

- Lernzuwachs no� eren

- Revision, Bestä� gung oder Ausbau der Ideen

Lernprozess

#GoodMorning, #GoodNight

Einsatzort: 
�� Einstieg und Abschlus s einer Lerneinheit 

Kompetenz: 
�� Schreiben

Ziel: 
�� Den Lernfortschritt mithilfe zweier Tweets sichtbar 

machen und sichern

Ablauf: 
�� Zu Beginn einer Einheit schreiben die Lernenden ihr ers-

ten Assoziationen zum Thema in maximal 280 Zeichen 
auf oder die Lehrkraft präsentiert einen eigenen #Good-
Morning-Tweet als Impuls; Am Ende der Unterrichtsreihe 
erstellen die Lernenden dann einen #GoodNight-Tweet 
und sichern das Gelernte.
�� Eigene Tweet-Vorlagen erstellen auf: 

http://www.prankmenot.com/

#GoodMorning, #GoodNight
How to tweet:
�� # Tweets are limited to 280 characters (~50 words). 
�� # Be precise and use as few words as possible.
�� # Link or refer to ideas, concepts or trending topics 

using a hashtag (#).
�� # Link other people by using the at-sign (@).
�� # Your idea is more important than perfect grammar ;) 

#onlineEnglish
�� Generate a tweet here: http://www.prankmenot.com/
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- max. 280 Zeichen (ca. 50 Wörter)

- zu Beginn einer Einheit

- erste Ideen, Vorstellungen, Vorwissen ak� vieren

- Impuls geben

- max. 280 Zeichen (ca. 50 Wörter) 

- am Ende einer Einheit

- das Thema sichern

- Lernzuwachs no� eren

- Revision, Bestä� gung oder Ausbau der Ideen

Lernprozess

- max. 280 Zeichen (ca. 50 Wörter)

- zu Beginn einer Einheit

- erste Ideen, Vorstellungen, Vorwissen ak� vieren

- Impuls geben

- max. 280 Zeichen (ca. 50 Wörter) 

- am Ende einer Einheit

- das Thema sichern

- Lernzuwachs no� eren

- Revision, Bestä� gung oder Ausbau der Ideen

Lernprozess

Für Lehrkräfte: Hinweise zur  
Umsetzung im Unterricht.

Writing an e-mail to a star

Writing is a process. Follow these steps 
for a good text:

1. Planning
Make a mindmap or write down ideas.

Ask yourself:  

•  Whom am I going to write to?  

(+ find out the e-mail address, the fan  

website or the blog on the Internet)

• What am I going to write about?

• What would I like to know?

• What is my aim? 

2. Organizing 

Put your ideas into the right order  

to make your text interesting!

Words
• to release 
• to record
• to start a band
• to be on tour
• career 
• performance
• audience 

! Include different linking words!

5. Revising 

Use the feedback  

to re-write  

your text.

6. Finish
Present your e-mail to your classmates. Tell 

them to whom you wrote, what you wrote, 

what questions you asked and why. You can 

also read your e-mail to your classmates. 

BUT DON’T JUST READ.

Bonus: Send the text to your star (e-mail) or 
post it online! Will you get an answer? :-)

4. Editing 
Check the text yourself:
• Did I include all the relevant aspects,  i. e. questions and linking words?• Is the text structured in a logical way?• Are spelling and grammar correct?• Have the text checked by a classmate. • When you check your classmate’s e-mail, use the following ideas to give useful feed-back:

• I really like this part of your e-mail,  because …
• You used some nice linking words,  for example …
• I don’t understand why /what / …  Try to make it clearer!
• I found the following mistake(s): …!  I think it should be … 
• Right here you could use the following linking word: …

3. Writing the first version 
Write at least 120 words.
 
E-mail structure
• Hello / Dear (name), 
• I’m writing to you because …
• Can you tell me, please, …?
• I’d like to know / ask …
• What are your plans … / has been your 

greatest success?
• I’m looking forward to hearing from you.
• Best wishes, (name)
• FIND OWN IDEAS! (see number 1)
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Dagi Bee 

You’re not sure what to wear or how to put on some make-up? You 
have no idea where to buy cosmetics? The answer is just one click 
away on Dagi Bee’s YouTube channel or Instagram account.  
Her real name is Dagmara Nicole Ochmanczyk. She was born on 21 September 1994 
in Katowice in Poland. Her family moved to Düsseldorf, where she and her younger 
sister grew up. She became an industrial business management assistant and is 
married to Eugen Kazakov.  
With about 4 million subscribers on her YouTube channel and about 6 million follow-
ers on her Instagram account Dagi Bee is one of the most famous lifestyle influencers 
in Germany. On her social media channels she publishes videos about fashion, cos-
metics and lifestyle products. There are also haul videos and tutorials about hairstyl-
ing, nail design and make-up. She started publishing videos in 2012. Her YouTube 
channel passed the mark of 1 billion views in 2020. Compared to international social 
media stars this is not a lot (e.g. Pewdiepie with 101 million followers and more than 
23 billion views) but it still makes her one of the most successful German lifestyle 
influencers. Many people like watching her videos because she presents herself as 
the viewers’ best friend next door.  
Dagi Bee has won several video awards for her highly professional videos. She also 
runs a successful online store as well as a pop-up store. Furthermore she uses her 
popularity to speak out against cyberbullying. 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Gronkh 

There are people who spend a lot of time playing computer games. 
And there are people who spend a lot of time playing computer 
games and earn money with it. Gronkh is one of them. 
His real name is Erik Range. He was born on 10 April 1977 in Braunschweig, where 
he grew up and lived with his mother and his older brother. He is married and now 
lives in Cologne. 
With 4.87 million subscribers Gronkh is one of the most famous gamers in Germany. 
On his social media channels he publishes Let’s Play videos about different computer 
games, especially Minecraft. There are also livestreams of his shows and other vid-
eos. He started publishing his videos in 2010. In July 2019 his YouTube channel 
passed the mark of 3 billion views. Compared to international social media stars this 
is not a lot (e.g. Pewdiepie with 101 million followers and more than 23 billion views) 
but it still makes him one of the most successful German Let’s Play influencers. Many 
people watch his videos although they do not play computer games but they like the 
way he presents his videos, which they find to be very entertaining. 
He has won several web video awards and in 2014 Gronkh and his friend and busi-
ness partner Sarazar became members of the Hall of Fame in the Berlin Computer 
Game Museum. Today he works as a web video producer, computer and videogame 
journalist, game developer and dubber/voice actor for computer games. 
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  MANUEL JUDASCHKE

 12 I’m your biggest fan
  Eine E-Mail an einen Star schreiben

  CLAUDIA BROSE

 16 Influencer: a cool job? 
  Über Influencer berichten und  
  Marktinstrumente kennenlernen
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  RICARDO RÖMHILD

20 #FridaysForFun
  Den eigenen Standpunkt in einem Interview  
  zum Fridays for Future-Streik vertreten

  THERESA SUMMER

24 Tough boys and weak girls?
  Anhand von Werbespots gender stereotypes 
  kritisch hinterfragen

RUND UM DIE WELT

  ANNA SANNER 

34 Shadow Warriors 

FÜR ZWISCHENDURCH

  BETTINA KNOPP

 36 It’s time for a pub quiz

TIPPS UND IDEEN

  THERESA SUMMER

 39 Let’s play some games

40 IMPRESSUM
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UNTERRICHT AKTUELL 

  THERESA SUMMER

28 Teaching pop
  Pop culture literacy im Englischunterricht

 TESTS UND PRÜFUNGEN 

  THORSTEN MERSE

32 Making a difference
  Das Schreiben einer E-Mail prüfen

Die digitalen Materialeinheiten zu den Beiträgen liegen 
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